
  
100 Campus Center Seaside, CA 93955 – www.csumb.edu/business – (o) 831.582.5223 

	  

 

 

 

 

 

2015 Major Race Season: Mazda Raceway Laguna Seca 

Attendee Survey Results 

 

Report Submitted by: 

Dr. Jarrett Bachman  

Assistant Professor, College of Business 

California State University, Monterey Bay 

December 11, 2015 

 

 

 

 
 
 

 



	  

	   2 

Press Release 
 

Major Race Season at Mazda Raceway Laguna Seca contributed over $60M to 
county economy in 2015 

  
Mazda Raceway Laguna Seca contributed more than $60 million to the Monterey County economy 
in 2015, according to a study by a researcher at Cal State Monterey Bay. 
 
The five-race major event season contributed $62.1 million to the county’s economy through 
spending by visitors and produced $5.2 million in state and local taxes, according to the study 
commissioned by the Sports Car Racing Association of the Monterey Peninsula (SCRAMP).  
 
The study was conducted by Dr. Jarrett Bachman of CSUMB’s Institute for Innovation and 
Economic Development at the College of Business, with help from students in the Sustainable 
Hospitality Management program. 
 
Surveys were randomly administered to attendees during all race days throughout the major race 
season. A total of 2,171 surveys were collected, including at least 415 surveys from each event. 
 
The events included in the study were: 
 
• Continental Tire Monterey Grand Prix (May 1-3) 
• FIM Superbike World Championship (July 17-19) 
• Rolex Monterey Motorsports Reunion (Aug. 13-16) 
• Pirelli World Challenge (Sept. 11-13) 
• Porsche Rennsport Reunion V (Sept. 25-27). 
 
According to SCRAMP, the total attendance was 234,942. 82.2 percent of attendees came from 
outside Monterey County, and four percent were international visitors. Across the five events, 
attending the race was the primary reason for visiting the area for 91.5% of visitors.  
 
The direct economic spending included $13.8 million in lodging, incorporating 53,558 room nights 
in Monterey County; $18.6 million was spent on food and dining; $12.3 million on retail; $5.7 on 
transportation; $8.9 million on entertainment (including $3.2 million in race ticket sales); and $2.8 
million on other expenses. These numbers include spending from non-county attendees only. 
 
For the event season, $2.1 million was produced in Monterey County taxes, including $1.4 million in 
Transient Occupancy Tax (TOT). An additional $3.1 million was produced in California state tax.  
The total direct spending figure of $62.1 million represents nearly one-fourth of the direct spending 
produced annually by the Monterey Bay Aquarium according to 2013 data, and is four times the 
spending produced annually by the Big Sur Marathon (according to 2011 data).  
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Introduction 
From Mazdaraceway.com: 
 
“Originally part of the former Fort Ord military base, Laguna Seca was turned over to the 

County of Monterey in 1974, and designated the overall management responsibility to the Monterey 
County Parks Department. Since beginning in 1957 when 62 local companies and scores of 
individuals offered their services and donations to make Mazda Raceway Laguna Seca a reality, The 
Sports Car Racing Association of the Monterey Peninsula (SCRAMP) has been a community effort. 

 
SCRAMP operates and maintains the racetrack and manages the racing events and track 

rentals that generate more than $1 million annually for the county parks department. As a not-for-
profit 501(c)4 organization, SCRAMP donates proceeds to local charities and civic organizations. 
We have grown from presenting a single motorsport event each year to producing five major events 
that have recently included the TUDOR United SportsCar Championship, Porsche Rennsport 
Reunion, MotoGP, Ferrari Racing Days, eni FIM Superbike World Championship, Rolex Monterey 
Motorsports Reunion and the SCCA National Championship Runoffs, among many more. 

 
The SCRAMP “family” consists of thousands of volunteers, including a volunteer board of 

directors. These dedicated volunteers come from all walks of life and across the tri-county area to 
make up the work force needed to stage motorsports events at Mazda Raceway Laguna Seca. The 
largest group of volunteers is comprised of more than 70 charities and civic organizations whose 
membership numbers. in the thousands.” 

 
Survey Procedure 

 
Attendance was reported by SCRAMP based off of tickets scanned at the race entrance. 

Survey research was conducted by randomly intercepting attendees at each day of each event. The 
research team was split over the entire event area to ensure that attendees in all locations had 
representation. A total of 2,171 usable surveys were returned at a response rate of 74%. Throughout 
this report, segmentation and aggregation of data will be presented as appropriate.  
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Attendance Figures 
 

For the major race season, the total number of attendees was 234,942. The Superbike, 
Reunion & Rennsport events had the highest attendance figures with over 50,000 for each event. 
The total non-resident attendance was 193,224 and the total resident attendance was 41,718. This 
indicates a total non-resident percentage of 82.0%. The lowest percentage of non-residents was 
clearly the Continental Tire event with 64.3%. The Rennsport Event was highest at 94.2%. After 
accounting for multi-day attendees, the total number of unique non-residents and residents were 
calculated. The total unique non-resident attendance for the major race season was 85,438. 25,988 
unique residents attended races at Mazda Raceway Laguna Seca during the major race season in 
2015. 

 

Race Total 
Attendance 

Non-
residents 

Residents Non-resident 
Percentage 

Unique Non-
residents 

Unique 
Residents 

Continental Tire (May) 46,193 29,704 16,489 64.3% 14,942 10,267 

Superbike (July) 52,704 43,226 9,478 82.0% 16,707 5,330 

Reunion (August) 53,054 45,365 7,689 85.5% 20,907 4,901 

Pirelli World Challenge (Sept) 31,137 26,084 5,053 83.8% 13,562 3,684 

Rennsport (Sept) 51,854 48,845 3,009 94.2% 19,320 1,806 

Totals/Average 234,942 193,224 41,718 82.0% 85,438 25,988 
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Non-Resident Attendee Demographics 
 

 Within the non-resident attendee group, demographic information was collected to 
determine who the typical attendee is for each race. The average age across all five major races was 
47.6. The Reunion event had the oldest average at 54.6 followed by Rennsport at 50.5. The other 
three races had a much lower average age (42.9-45.7).  
 

Across all major races, most attendees were repeat customers. Survey respondents were 
asked if they had attended any races at Mazda Raceway Laguna Seca before the one they were 
currently attending. Across all five major races, only 31% were experiencing their first race at the 
track. Pirelli and Rennsport had the highest first-time percentage at 40.0 and 35.1% respectively. The 
other three races were significantly lower (25.0%-28.3%). 

 
Non-residents were also asked to indicate from Strongly Disagree to Strongly Agree on a 5-

point scale if they were planning on attending the particular race they were attending next year 
(Note: For Rennsport, they were asked if they will attend the next time the Rennsport event was 
conducted since it is not an annual event). Across all five major races, 79.3% respondents chose 
“Agree” or “Strongly Agree”. This indicates that the vast majority of attendees will come back again 
next year. Mazda Raceway Laguna Seca has a large core group of attendees that are loyal to the track 
and the races conducted there. The events with the highest percentage were Reunion and Superbike 
with 86.2% and 83.1% respectively. No race had a percentage less than 73%.  

 

Race Average 
Age 

First time attending 
any race at Laguna 

Seca 

Planning on attending 
this race next year*  

More likely to visit Monterey 
County at a different time of 

year as a result of their 
experience at the race* 

Continental Tire (May) 44.4 26.5% 78.3% 68.0% 

Superbike (July) 45.7 28.3% 83.1% 70.8% 

Reunion (August) 54.6 25.0% 86.2% 79.4% 

Pirelli World Challenge (Sept) 42.9 40.0% 73.7% 70.0% 

Rennsport (Sept) 50.5 35.1% 75.4% 76.8% 

Totals / Average 47.6 31.0% 79.3% 73.0% 

*Percentage reflected includes respondents indicating “Agree” or “Strongly Agree” to question 

 
Often, events have an impact to their local community far beyond the time in which the 

event takes place. In order to assess this for all five major races, respondents were asked to indicate 
from Strongly Disagree to Strongly Agree on a 5-point scale if they were more likely to visit 
Monterey County at a different time of the year as a result of their experience at the race. Across all 
five major races, 73.0% chose “Agree” or “Strongly Agree”. No race had a percentage lower than 
68%. This indicates that the major races at Mazda Raceway Laguna Seca act as a positive promoter 
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of Monterey County as a destination and cause repeat visitation to Monterey County beyond the 
races themselves. 

 

Race / Yearly Household Income $150,000+ $100,000 - 
$149,999 

$75,000 - 
$99,999 

$50,000 - 
$74,999 

Under 
$50,000 

Continental Tire (May) 41.9% 17.7% 13.5% 15.8% 11.1% 

Superbike (July) 25.9% 21.6% 19.1% 18.5% 14.8% 

Reunion (August) 38.2% 24.9% 14.0% 10.9% 11.9% 

Pirelli World Challenge (Sept) 26.7% 24.1% 14.9% 16.2% 18.1% 

Rennsport (Sept) 44.3% 23.4% 14.4% 10.0% 8.0% 

 
 Finally, attendees were asked to indicate their yearly household income. The average 
attendee at the major races at Mazda Raceway Laguna Seca has a high yearly household income. For 
each race, the percentage of attendees with a yearly household income of at least $100,000 is quite 
high. The highest was the Rennsport event with 67.4% of attendees having a yearly household 
income $100,000+; 44.3% were over $150,000+. The other events had the following percentage of 
attendees with a yearly household income of $100,000+: Continental Tire (49.6%), Superbike 
(47.5%), Reunion (63.1%), and Pirelli (50.8%). After accounting for differences in unique attendees, 
for non-residents, over one-third (36.0%) of attendees to major races at Mazda Raceway Laguna 
Seca have a yearly household income of at least $150,000. 
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Race-by-Race Attendance 
 

In examining many factors and characteristics of attendees for this section and subsequent 
sections, segments will be broken out by resident vs. non-resident attendees. Furthermore, non-
resident attendees will be split into those who stayed in Monterey County lodging during their trip 
and those who did not. The reason for this split is due to the fundamental difference between these 
two types of non-resident attendees and the financial difference in their trip spending (see pg. 14 for 
more). It is also important to note that 56.7% of attendees across all races did indeed stay in 
Monterey County lodging. This figure was relatively similar for the first four races (range 47.7% to 
55.6%). The Rennsport event was the outlier with 74.0% of attendees staying in Monterey County 
lodging. 

 

Race / Event Days Attended Overall  Residents Non-
Residents 

Non-residents 
in Lodging 

Non-residents 
not in Lodging 

Non-resident 
Lodging Percent 

Continental Tire (May) 1.89 1.61 2.05 2.37 1.65 55.6% 

Superbike (July) 2.44 1.78 2.59 2.51 2.67 51.9% 

Reunion (August) 2.08 1.57 2.17 2.24 2.09 54.1% 

Pirelli World Challenge (Sept) 1.86 1.37 1.96 2.23 1.71 47.7% 

Rennsport (Sept) 2.49 1.67 2.54 2.62 2.31 74.0% 

Average 2.15 1.60 2.26 2.39 2.09 56.7% 

 

 
 
When splitting non-residents based on lodging, those non-residents staying in Monterey 

County lodging attended significantly more days as a race season (2.39 vs. 2.09). On an individual 
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race level, this phenomenon was found in every race except Superbike where non-residents not 
staying in County lodging attended more days (2.67 vs. 2.51).  

 
Overall, guests attended 2.15 days of each race weekend. Attendees at the Superbike and 

Rennsport events attended the greatest number of days on average (2.44 and 2.49 respectively). The 
lowest were Continental Tire (1.89) and Pirelli (1.86). Very clearly, non-residents attended more race 
days than residents by a wide margin. This is true on an individual race level (Continental Tire: 1.61 
vs. 2.05; Superbike 2.59 vs. 1.78; Reunion 2.17 vs. 1.57; Pirelli 1.96 vs. 1.37; Rennsport 2.54 vs. 1.67) 
and as a major race season as a whole (2.26 vs. 1.60 event days). 

 
Group Characteristics 

 
 Group size for the attendees of all five races was similar across races with an average of 2.91 
people per group. The only significant difference was in the group size for Superbike. Attendees at 
Superbike came in bigger groups (3.11) than the other events (2.78, 2.85, 2.88, and 2.94). When 
segmenting attendees, differences also emerge on a race-by-race basis.  
 

Race / Group Size Overall Residents Non-
Residents 

Non-residents 
in Lodging 

Non-residents 
not in Lodging 

Non-resident 
family groups 

Continental Tire (May) 2.94 3.27 2.75 2.90 2.57 14.4% 

Superbike (July) 3.11 2.91 3.15 3.06 3.26 13.5% 

Reunion (August) 2.78 2.91 2.76 2.90 2.59 17.0% 

Pirelli World Challenge (Sept) 2.85 2.55 2.91 2.96 2.87 15.3% 

Rennsport (Sept) 2.88 2.38 2.91 3.05 2.53 7.0% 

Totals 2.91 2.80 2.90 2.97 2.76 13.4% 

 
Concerning families at major races, the average percentage of groups across all five races 

classified as family groups (at least one person under the age of 18), was very low at 13.4%. The 
Rennsport event (7.0% family groups) was significantly lower than the other four races (13.5% - 
17.0%). 

 
Residents and non-residents were similar (2.80 vs. 2.90) when averaged across all five events. 

However, resident groups were much higher at the Continental Tire event (3.27 vs. 2.75) and the 
Reunion (2.91 vs. 2.76). However, for the other three events, non-residents came in bigger groups. 
As a whole, the non-resident group size average of 2.90 is much higher than the average group size 
for all Monterey County visitors calculated in 2013 by Dean Runyon & Associates (2.5). 

 
When examining non-residents in County lodging vs. those who don’t, non-residents staying 

in County lodging came in bigger groups in every race except Superbike. This difference was most 
prominent at Rennsport (3.05 vs. 2.76). 
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Non-Resident Days in Area 
 
 In examining the length of trip to Monterey County for non-residents, differences across 
races did occur. As a whole, non-residents spent more days in Monterey County for the Reunion 
and Rennsport events (3.94 and 3.80 days). The Superbike event was close to average at 3.37 days. 
The Continental Tire and Pirelli events were significantly lower at 2.90 days each.  
 
 When splitting non-residents into those staying in Monterey County lodging versus those 
who do not, a major difference can be seen. Those non-residents who stayed in County lodging 
stayed in Monterey County for 1.40 more days than those who did not (4.00 vs. 2.60).  

 

Race / Days spent in Area Non-Residents 
Overall 

Non-residents in 
Lodging 

Non-residents 
not in Lodging 

Continental Tire (May) 2.90 3.73 1.85 

Superbike (July) 3.37 3.76 2.96 

Reunion (August) 3.94 4.64 3.12 

Pirelli World Challenge (Sept) 2.90 3.77 2.10 

Rennsport (Sept) 3.80 4.08 2.99 

Average 3.38 4.00 2.60 
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Direct Economic Spending 
 

 The direct economic spending for all five major races totaled $62,069,868. This total 
includes all money spent in Monterey County by attendees at each major race where the race was 
their primary motivation for coming to Monterey County. This total does not include any induced or 
indirect spending.  
 
 By race, the Reunion and Rennsport events made up nearly 60% of all spending. They were 
significantly higher than the other three races at $18,513,624 and $17,842,541 respectively. The 
significantly lowest events were the Continental Tire and Pirelli events at $7,973,154 and $6,067,317. 
The reasons for the lower spending were a combination of reduced attendance, a lower percentage 
of non-residents, a lower percentage of non-residents staying in county lodging, and a lower number 
of days spent in Monterey County. Conversely, the higher spending events saw their attendees stay 
longer in the area and spend more lodging dollars.  
 
 
 
 
  
 
 
 

0.00#

0.50#

1.00#

1.50#

2.00#

2.50#

3.00#

3.50#

4.00#

4.50#

5.00#

Con,nental#Tire#Monterey#
Grand#Prix#

FIM#Superbike#World#
Championship#

Rolex#Monterey#Motorsports#
Reunion#

Pirelli#World#Challenge# Porsche#Rennsport#Reunion#V#

Mazda Raceway Laguna Seca 2015 Major Race Season: 
Days Spent in Area 

!

NonJResidents# NonJresidents#in#Lodging# NonJresidents#not#in#Lodging#



	  

	   12 

 

 
 
By category, a total of $13,774,935 was spent on lodging in Monterey County. $8.7 million of 

that was spent as a result of the Reunion and Rennsport events. More information on the lodging 
impacts can be found on page 15. 

 
Race Lodging Food & Beverage Transportation Retail Entertainment Other Total 

Continental Tire (May) $1,783,315 $2,450,257 $797,963 $1,700,657 $918,905 $322,057 $7,973,154 

Superbike (July) $2,003,910 $2,883,367 $1,711,003 $2,800,950 $1,999,341 $274,652 $11,673,222 

Reunion (August) $4,329,195 $5,465,772 $1,562,991 $2,728,549 $3,317,145 $1,109,984 $18,513,634 

Pirelli World Challenge (Sept) $1,282,195 $2,459,538 $492,450 $1,084,919 $463,447 $284,769 $6,067,317 

Rennsport (Sept) $4,376,321 $5,341,592 $1,097,219 $4,010,745 $2,201,163 $815,500 $17,842,541 

Totals $13,774,935 $18,600,526 $5,661,625 $12,325,820 $8,900,001 $2,806,962 $62,069,868 

 
For Food & Beverage, every event contributed at least $2 million to the Monterey County 

economy, including over $5 million from both the Reunion and Rennsport events. Transportation 
impact totaled $5,661,625 and Retail totaled $12,325,820. Entertainment, including ticket sales for 
each race totaled $8,900,001. Wide variations were seen in categories from race to race. 
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Entertainment spending for the Reunion event was exceptionally high, likely due to the other 
automotive-related events going on during car week. Finally, the Other category had total spending 
of $2,806,962.  

 

 
 

 In terms of per person total trip spending, huge differences were seen in those who stayed in 
Monterey County lodging and those who did not. The average difference across all five races was 
$585.58 ($931.82 vs. $346.24). This demonstrates the economic value of attracting attendees to 
Mazda Raceway Laguna Seca races and convincing them to stay in County lodging. The overall per 
person trip spending for visitors was $684.53. This is slightly higher than the county-wide average 
for all visitors of $598 calculated by Dean Runyon & Associates in 2013.  
 
 By race, the per-person trip spending is similar to the total direct economic spending with 
the Reunion and Rennsport races leading the way. These events had very high per person trip 
spending with the category of non-residents staying in county lodging ($1,232.18 and $1,036.18 
respectively). 
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Race / Per Person Trip Spending Non-Residents 
Overall 

Non-residents in 
Lodging 

Non-residents 
not in Lodging 

Continental Tire (May) $555.20 $767.80 $228.83 

Superbike (July) $656.41 $828.70 $470.81 

Reunion (August) $851.00 $1,232.18 $401.15 

Pirelli World Challenge (Sept) $479.32 $794.23 $192.49 

Rennsport (Sept) $880.73 $1,036.18 $437.90 

Average $684.53 $931.82 $346.24 

Monterey County Average Per Person Trip Spending: $598 (Source: Dean Runyon & Associates, 2013) 
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Lodging Impact 
 

 In terms of the impact of Mazda Raceway Laguna Seca major races on the Monterey County 
lodging industry, hotel nights, average daily rate (ADR), and room nights generated were calculated. 
In total, the five major races generated 53,558 room nights at an ADR of $258.77. The average non-
resident who stayed in Monterey County lodging spent 3.00 nights in County lodging. This is slightly 
higher than the overall Monterey County average of 2.9 from Dean Runyon & Associates (2013). 

 

Race Average Hotel 
Nights 

Average Daily 
Rate (ADR) 

Total Room 
Nights Generated 

Continental Tire (May) 2.73 $271.56 6,567 

Superbike (July) 2.76 $248.32 8,070 

Reunion (August) 3.64 $238.01 18,189 

Pirelli World Challenge (Sept) 2.77 $258.45 4,961 

Rennsport (Sept) 3.08 $277.49 15,771 

Totals / Average 3.00 $258.77 53,558 
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Tax Generation 
 

 Calculations of three types of taxes generated by the major races at Mazda Raceway Laguna 
Seca in 2015 were conducted: Monterey County Transient Occupancy Tax (TOT), Monterey County 
Taxes, and California State Taxes.  
 

• Monterey TOT Tax was calculated by multiplying county lodging dollars generated 
by 10.5%.  

• Total Monterey County Tax included TOT Tax, Monterey County Tourism 
Improvement District (MCTID) tax on lodging, and Monterey County Sales Tax on 
non-lodging spending.  

• California State Tax was calculated by multiplying non-lodging spending by the state 
sales tax of 6.5%. 

 
Note: California Tourism Tax, Convention Center Facilities District Tax, and Local/City Sales Tax were not 

included in the assessment of tax generated at both the county and state levels.  
 

Race TOT Tax 
Generated 

Total Monterey 
County Tax Generated 

State Tax 
Generated 

Total County & State 
Tax Generated 

Continental Tire (May) $187,248 $266,454 $440,776 $707,230 

Superbike (July) $210,411 $328,411 $631,046 $959,457 

Reunion (August) $454,565 $638,874 $900,257 $1,539,131 

Pirelli World Challenge (Sept) $134,630 $197,245 $315,595 $512,840 

Rennsport (Sept) $459,514 $630,048 $815,332 $1,445,380 

Totals $1,446,368 $2,061,032 $3,103,006 $5,164,038 

 
 As a whole, the major race season at Mazda Raceway Laguna Seca generated $5,164,038 of 
state and county taxes in 2015. Of this amount, $3,103,006 was California State Tax, and $2,061,032 
was Monterey County Tax. Within the $2.061 million in tax revenue generated in Monterey County, 
$1,446,368 was TOT Tax generated through lodging spending.  
 
 The amount of tax revenue generated per event generally follows the amount of direct 
economic spending for that event. The most tax was generated by the Reunion and Rennsport 
events.  
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